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Founded in 1918as a mail order
¼ČāÖêÆāā Öê Dêāßóêř lĖÆÂÆê

Home fixing since 1918
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High demands on functionality, 

price, quality, product safety and 
sustainability

Products, guidance
and services to simplify 
life at home

5,000 co-workers 

Revenue approx. 9 SEKbn

Stock listed 
on Nasdaq Stockholm
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Clas Ohlson 
is founded

First mail order 
catalogue

First employees
and new office

Catalogue printed 
250,000 copies

Catalogue 
in full 
colour

First store outside of 
DêāßóêŚ lćð½âÔðäé

Catalogues printed

New 11,000 sqm 
warehouse in 
Dêāßóê

Introduced to 
Nasdaq Stockholm

Launch of new e -
com platform

Launch of 
Club Clas 

Clas Ohlson 100 years 
Launch of new strategy

Introduction of new 
visual identity

1918 1921 1922 1961 1976 1989 1990 1995 1999 2012 2016 2018 2021

1,000,000

More than 100 years of development
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Clas Ohlson strategic framework

Å Purchasing prices

Creating a winning team

Core customer focus

Owning key consumer 
missions

Using and building the 
Clas Ohlson brand

Providing availability & 
convenience

Offering in -home services
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Å Transportation costs

Full focus on:

Å Total rental costs

Å Internal cost efficiency



24/7 relevance through consumer missions

ă Sustainability / spare parts / seasons Ą

Consumables assortment 

Tidy up your 
home

Create a 
conscious 

home 
environment

Light up your 
home

Fix your 
home

Connect 
and enjoy 
your home



A customer journey across
multiple channels
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Customer

Click & Collect
pick up in store within 30 minutes

Collaborations with 
other platforms

Delivery to pick -up points

Delivery to parcel boxes

224 stores

Online

Clas Fixare

Home delivery

Phone
Customer care

Email Social mediaChat

Club Clas



VOur biggest sales channel

VAn arena for personal 
guidance & service

VShopping experience that 
strengthens the brand

VLogistics hubs for online sales

Our stores at a 
glance 
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CO 
Sales


